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HELLO!

Welcome to the latest edition of Xtra! Xtra!, your update on
all things RRAMS related.

This issue we're taking a look at how the COVID-19 pandemic
affected population growth in regional Australia. The regional
radio surveys are intended to reflect the listening habits of
the 10+ population so it's an important issue for our
industry. To find out more, check out this issue’s feature
below.

A quick note for anyone considering a survey in 2024; the
first draft of the 2024 survey calendar has been circulated. If
you're thinking about doing a RRAMS in the new year, please
submit your proposed dates to CRA as soon as possible to
ensure you get your preferred dates.

If you've got a burning question about the RRAMS
methodology you’re too afraid to ask in person, drop us an
email and we’ll cover it in a future newsletter. We guarantee
you're not the only one who wants to know.

As always, if you have any other questions, suggestions or
feedback you want to share, send them through to

hello@xtrainsights.com or simply reply to this email and we’ll
be in touch.

The Xtra Insights Team
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COVID-19 and Regional Migration

It's been almost four years since the COVID-19 pandemic stopped
the world in its tracks and it feels like people are finally beginning
to explore the world once again.

Overseas migration is one such way people crisscross the globe and
it's a big driver of Australia’s population. With strict border closures
in place for almost two years during the height of the pandemic,
international migration to Australia came to a standstill sending
some capital city growth into the red.

Melbourne was hit harder than any other Australian city during the
pandemic with population growth falling by 1.6 per cent in 2020-
21. This was due to the lack of overseas migration and thousands
of residents making the move across the border.

While the lack of overseas migration was a real downer for most
capital cities, regional Australia was experiencing some of its
biggest gains in population growth in over a decade.

According to the Australian Bureau of Statistics, between 2021 and
2022 regional Australia’s population increased by 1.2%. Much of
this growth can be attributed to internal migration, both inter and

intrastate.

Of all regional areas, Regional Queensland had the fastest growth
rate during this period, reaching 1.9 per cent.

The Australian Government’s Centre for Population says relocating
can usually be closely correlated to age and key life events.
However, during the pandemic they identified four key drivers that
influenced the migration from capital cities to regional areas.
These drivers were the flexibility to work remotely, economic
uncertainty, restrictions on international borders and the impact of
young adults returning to their parental home while fewer young

adults left regional areas for work and education opportunities.

So what does all this have to do with RADIO and Audience
Measurement?

Put simply, the more people moving to or choosing to stay in
regional areas means the more potential listeners your radio station

will have.

While capital city growth has started to recover post-pandemic,
regional growth remains strong.

According to the Regional Movers Index, a quarterly report by
Commonwealth Bank and the Regional Australia Institute, there
was a slight drop of 0.8 per cent in the number of people moving
from cities to regional towns at the end of 2022. However, that
figure is well below the typical rate of around 8 per cent normally
experienced over the holiday period.

CommBank’s Head of Regional and Agribusiness Banking Paul
Fowler says it confirms regional hubs are continuing to attract
thousands of metro movers. Fowler believes key centres like
Geelong, Wollongong, and Townsville offer a wonderful mixture of
attractive lifestyle benefits and significant business opportunities.
At a time when cost of living pressures are being felt by all age
demographics, many people are attracted to the opportunities that

thriving regional economies present. And a thriving regional
economy can only be good news for radio’s regional sales teams!

Frequency Asked Questions

If you're new to sales then some of the jargon that gets thrown
around can be a little confusing. One of the most commonly used
terms in radio advertising is BMAD, which stands for Breakfast,
Afternoon and Drive.

BMAD is one of the main periods where an ad might be placed and
it's a statistic that’s available to you in Frequency.

The BMAD figure in Frequency is a combination daypart
expressing hundreds of listeners to each station that
listened for at least 8 minutes in the past week to at least
one of the combo dayparts.

You can run the BMAD report to determine how many people,
unduplicated, listen to a particular station across all key dayparts.

Wise Words
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Research is creating new knowledge.
NEIL ARMSTRONG, ASTRONAUT
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Research gives you the numbers, we give you the inspiration.

PO BOX 40, Lutwyche
QLD 4030, Australia.

Got a question? Send us a message.

Wads this email forwarded to you? Subscribe to Xtra Xtra! to receive regular RRAMS
updates.

You are receiving this email because you opted-in to receive newsletters about
RRAMS. If you no longer wish to receive these emails you can unsubscribe.
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