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REPORTING GUIDELINES OF SAMPLE SIZES 
Sample n=600 n=800 n=1000 n=1200 

People 10+ 10+ 10+ 10+ 
 10-17 10-17 10-17 10-17 
 25-39 18-24 18-24 18-24 
 40-54 25-39 25-39 25-39 
 55+ 40-54 40-54 40-54 
 18+ 55+ 55+ 55+ 
 10-39 18+ 18+ 18+ 
 18-39 10-39 10-39 10-39 
 25-54 18-39 18-39 18-39 
 40+ 25-54 25-54 25-54 
 55-64 40+ 40+ 40+ 
 65+ 55-64 55-64 55-64 
  65+ 65+ 65+ 
    13+ 
    16-24 
    25-34 
    35-44 
    45-59 
    60+ 

Males 10+M 10+M 10+M 10+M 
 18+M 18+M 18+M 18+M 
 18-39M 18-39M 18-39M 18-39M 
 40+M 40+M 25-54M 25-39M 
   40+M 25-54M 
    40+M 

Females 10+F 10+F 10+F 10+F 
 18+F 18+F 18+F 18+F 
 18-39F 18-39F 18-39F 18-39F 
 40+F 40+F 25-54F 25-39F 
   40+F 25-54F 
    40+F 

 



 

REPORTING GUIDELINES OF REDUCED SAMPLE SIZES 

Sample n=200 n=300 n=400 

People 10+ 10+ 10+ 
  Under 40 Under 40 
  Over 40 Over 40 
  18-54 18-54 
   25-54 
    

Males n/a 10+M 10+M 
    

Females n/a 10+F 10+F 
    



 

 



 



 


